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A Brief  
Overview of  

CCCR 
Programs and 

Future 
Objectives 

The Center for Credit and Consumer Re-

search (CCCR) was established in 2004.  

The primary purpose of the organization 

was to research consumer socialization 

and credit usage habits. The studies fo-

cused mostly on understanding the ethical 

issues and risks associated with credit card 

usage among vulnerable sectors of the 

population. Since the development of the 

CCCR, more than 5,000 individuals have 

been impacted by our credit programming. 

In 2006, the CCCR partnered with the Erie 

Times-News in Education and Junior 

Achievement of Erie County to further our 

financial literacy outreach efforts     

throughout the region. Through this part-

nership nearly 10,000 students in north-

west Pennsylvania have been exposed to 

various financial topics in the Friday Fea-

ture titled: “NIE: Invest In Your Future.” To 

expand our youth based financial literacy 

programming in area schools and after 

school programs, the CCCR created the 

“Save, Spend, Succeed” (S3) Financial 

Literacy Program in conjunction with Junior 

Achievement of Erie County in 2007. This 

program involves outreach efforts to teach 

high school students about spending, sav-

ing, credit, and money management. Since 

its inception, the S3 program has evolved 

from being a strictly youth-based program 

to extending outreach services to college 

students and adults. 
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3.  Driverõs Training for the 

Credit Card Highway 

Driver’s Training for the Credit Card Highway is a workshop 

designed for teen audiences and adults. It consists of a Power-

Point presentation focusing on credit card use and debt pre-

vention.  The instructor is given a PowerPoint presentation that 

is fully prepared, with completed slides and teacher notes for 

each slide. Participants receive a “Driver’s Manual” with in-

complete slides that they fill in during the presentation. This  

booklet can be kept as a resource of important credit infor-

mation after the completion of the presentation.   
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Financial Literacy 

Outreach Programs 

The CCCR is currently undergoing change.  
Some changes expected for the future include: 

 Movement from a research-intensive or-
ganization to an outreach-based organiza-
tion. Along with the aforementioned out-
reach programs, the CCCR will focus ef-
forts on creating a more enhanced website 
that will appeal to many demographics. 

Expansion of outreach territories in the 
coming years. The center currently focuses 
on Erie and the surrounding areas, but the 
geographic range of its outreach efforts will 
be expanded in the future.   

Addition of publications, videos, games, 
and links to many financial resources on 
the CCCR website. 

Community workshops for organizations 
and individuals. 

Development of a financial E-News      
bulletin dealing with financial issues and 
consumer topics of interest. 

 
Please check www.cccr.psu.edu for informa-
tion about these updates. 
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1.  The S3 Live Game Show 

The “Save, Spend, Succeed” (S3) Live Game Show is an 

interactive way to teach participants the information 

and skills necessary for wise money management and 

career choices. The CCCR offers Game Shows for mid-

dle, high school, and 

college students, as 

well as an adult-based 

program. This pro-

gram uses a nontradi-

tional “game show” 

format and is de-

signed to meet the 

following objectives: 

1. Stimulate interest in money management 

2. Promote active participation in the learning proc-
ess 

3. Encourage participants to translate this knowl-

edge into making smart choices about saving, 

spending, and career success 

4. Promote word-of-mouth marketing about financial 

issues 

5. Produce a high level of  enjoyment 

 

2.  The S3 Online Game 

The S3 Online Game was created to give participants 

convenient, online access to our game show. The game 

is formatted for youth through adults and allows play-

ers to test their knowledge of financial literacy topics 

based on their level of learning. This exciting “game 

show” format can be played individually or in a group 

setting.  
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http://s3.bd.psu.edu  

In 2007, the CCCR purchased 100 “Cricket” 

Devices, which are made by Interwrite Learning. 

These devices allow 

all participants to be 

continuously involved 

in learning during a 

presentation, and they can be used with the S3 

Live Game Show and Driver’s Training program. 

Each participant holding a “Cricket” device can 

key in a response to on-screen material, with 

results being displayed instantaneously after each 

response period.  This immediate feedback allows 

for explanation of participant misunderstandings, 

which improves the overall learning experience. 

This innovative option for the outreach programs 

administered by the CCCR provides another 

exciting alternative to traditional presentations. 
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